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Deb Sue: Food Industry Manager

Involved in food reformulation projects, including
engaging with food companies to promote their
positive efforts in improving the nutritional quality of
the food supply.
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The Heart Foundation is a non-profit organisation fighting heart disease in Aotearoa. Mission Statement:
“to stop all people in New Zealand from dying prematurely from heart disease and enable people with heart
disease to live full lives.”
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Suggestions for School
Tuck Shops

e Reduce the price of healthy
food/drink items.

Findings from MyMahi
surveys

Nutrition knowledge was not
reflected in food literacy. Regardless
of knowledge, there was a lack of

agency e Reformulate products such as

baked goods (reduce sugar, fat and

sodium).
Traditionally unhealthy food items um)

were purchased most, on-site and
off-site. Examples include
pies/sausage rolls, hot chips, baked
goods, sugar-sweetened beverages
and energy drinks.

e Choose healthier brands/flavours
within a product category.

These recommendations are directed
at reshaping the school tuck shop
environment to steer adolescents

toward making more nutritious on-site
choices rather than opting for less

healthy off-campus alternatives.

Cost was identified as a major barrier
to consuming healthier options
(average budget of SO-S10/week).




