
 

 

Position Description 

Job Title: Digital Insights Analyst  

Team/Group: Marketing and Communications  

Job Reports to: Marketing Operations Manager  

Location:  Kalmia Street Office, Ellerslie  

Job 
Purpose/Objective:  

The purpose of this role is to deliver analytical insights that drive improvement 
for our online consumer engagement and experience across multiple 
platforms, channels and marketing and communications campaigns. You will 
surface and provide key insights to various stakeholders to support a 
consumer-centric approach to decision making, and inject performance 
information and insight into marketing planning, operations and delivery. 

Operating Unit  The Marketing and Communications team is responsible for generating Heart 
Foundation brand awareness, relevance, and engagement throughout New 
Zealand by creating, developing, and implementing strategic marketing and 
communications initiatives. The team also supports internal business units to 
achieve their goals and strategies by providing best practice marketing and 
communications expertise and activities that drive reach, engagement, 
education, and delivery among the targeted audiences. 

Reporting 
Structure/Direct 
Reports:  

No direct reports  

Key 
Responsibilities/ 
Tasks: 

• Develop, improve and, where possible, integrate analytic solutions to 
ensure full performance visibility for the online ecosystem – websites, 
apps, email, social media channels, digital advertising etc. 

• Create and maintain a suite of self-service analytical dashboards 
customised for the information needs of internal stakeholders. 

• Provide regular reporting and insights, proactively and ad-hoc, to enable 
internal stakeholders to make data-informed decisions to increase 
engagement, improve the user journey and, where appropriate, increase 
revenue. 

• Own the technical implementation of tracking in web applications and 
online communication channels, and ensure data quality in GTM, GA and 
other reporting tools for all campaigns and platforms. 

• Resolve problems or issues in the areas of system configurations/setup 
and the functionality of analytics and performance tools 

• Perform in-depth analyses for campaigns, providing insights to assist in 
future campaign development. 

• Contribute to user optimisation and personalisation activities using 
actionable insights, ideation and the development of recommendations for 
improvement and testing. 

• Improve and optimise key website conversion points 



 

• Develop effective A/B testing strategies in collaboration with internal 
stakeholders to targeting, content, creative and other variables to improve 
end-to-end user experience and conversion 

• Collaborate with other teams across the Heart Foundation to share 
knowledge to support overall business performance. 

• Create digital insight reports and visualisations for impactful presentation 

Key Relationships:  

 

Internal/External  

Internal 
• Marketing and Communications team members 
• Fundraising & Partnerships team  
• Shared Services team 
• Care & Support team  
• Prevention team 

External  
Key relationships must be maintained with appropriate individuals and 
organisations outside the Heart Foundation, such as vendors and agencies as 
required. 

Key Capabilities 
needed to 
succeed:  

 

Including 
qualifications, 
experience and skills 

• Tertiary qualified with a relevant degree, e.g., Digital Communications  
• Proven experience working in a relevant digital environment i.e., 

marketing, technology, or agency 
• Technical experience in digital media, best practice on-site tracking, web 

analytics and analysis tools 
• Working knowledge of UX and a user-first approach 
• Highly proficient with Google products, especially Google Tag Manager, 

Google Analytics (GA Universal and GA4), Google Data Studio, Google 
Ads 

• Demonstrable experience working with Facebook Insights and social 
media channel reporting tools 

• Proven experience in A/B testing and with general analytical tools – for 
example Hotjar, AHREFS, and email reporting. 

• Demonstrated ability to understand business objectives 
• Excellent relationship management skills and has confidence and ability to 

collaborate and influence internal stakeholders  
• Can work very effectively as part of a team and collaborate  
• Report writing and presentation to management level 
• Some experience with website content management systems would also 

be an advantage. 

Our Values  The Heart Foundation is a not-for-profit organisation and has identified 
three underpinning values, which it upholds in all its operations.  
 

 

CONNECTED: INSIDE AND OUT 

Our desire to stop New Zealanders dying 
prematurely from heart disease is a collaborative 
effort. We work in strong effective teams to get 
the job done to the highest standard. We look for 
opportunities to create partnerships with other 
organisations and in our communities, to come 
together and really make an impact. 



 

 

 

 

PUMPING: PASSIONATE FOR CHANGE 

We are alive with ideas and inspiration to help 
people to fulfil their lifetimes. We excel at 
initiating conversations and stimulating change. 
The fact that we are not done yet gives us 
energy and drive to enrich the nation’s heart 
health with vigour. We relish what we do and 
thrive on making a difference.  

 

 

REAL:  LIVE IT, BREATHE IT 

We walk the talk. We always strive to deliver on 
our promises and do what we say we’re going to 
do. Our professionalism and dedication shines 
through in every interaction. We’re a credible and 
respected voice. 

 
 

 

The job description above gives a general overview of the role and level of work to be performed by 
the incumbent. It is not a prescriptive list of all responsibilities and skills required. Reasonable 
changes to the role may be made if appropriate.  
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